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(Note : Figures to the right indicate marks.)
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Discuss in detail various factors influencing Consumer Behaviors.
OR

[A] Explain the need for understanding Consumer Behaviors.

[B] Discuss in brief consumer decision process.

Define Market Segmentation. Describe various bases of market segmentation.
OR

Write note on :
(i) Consumer Research Process

(ii) Criteria for effective Market Segmentation.

Explain the concept of motivation and Maslow's Theory of Motivation in detail.
OR

Write note on :
(i) Elements of Perception. -

(ii) Freudian Theory of Personality.

Discuss in detail Behavioral & Cognitive learning theory.

OR

Explain various characteristics and functions of attitude in brief.
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