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What is marketing research? Explain in detail marketing research
process.

OR
Explain methods of sampling by giving suitable examples.

Define Consumerism. What are the major reasons for Consumer
Movement in India?
OR

Briefly explain the different laws prevailing our country to protect

rights of consumers. Also provide highlights of Consumer Protection

Act.

Define Service Marketing. Explain in detail how services can be
classified?

What are the characteristics for Service Quality

OR
Explain with example Marketing Mix for services.

Explain the Structure and characteristics of Rural Marketing.
OR

Briefly explain the concept of Rural Marketing. What are the

problems faced for Rural Marketing?
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