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| Q.1 Clarify the concept of Brand, Branding, Brand Equity, Brand Identity and [15]
Brand loyalty. Briefly discuss branding strategies.
OR
Q.1 Explicit model and factors affecting of Consumer Behavior. [15]
Q.2 Discuss the term “Marketing Mix & Consumer Behavior” - Critical linkages [15]
with example of Domino’s marketing mix.
OR
Q.2 Enumerate the Behavioral Dimensions of Marketing with appropriate [15]
paradigm.
Q.3 Describe Consumer Decision Making with its types and also discuss briefly [15]
Consumers’ Shopping Styles. '
' OR
Q.3 Elaborate strategies of Consumer Decision Making with suitable exampies. [15]
Q.4 Elucidate Retail Loyalty with examples. [15]
OR
Q.4 Write a note on [15]

1) Importance of Target Segment towards retailing
2) Importance of Appropriate Services towards retailing
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