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Q.1 Confer importance of Global Marketing and EPRG Orientatior. f15]
OR

Q.1 Elucidate : [15]
_ 1) International Marketing Management process
2) Process of Global Market Selection.

Q.2 Depict Franchising, Contract Manufacturing and Mergers as & [15]
Market Entry Strategies.
OR
Q.2 Enlighten following Market Entry Strategies : [15]
1) Strategic Alliances
2} Counter Trade
3) Jeint Venture
Q.3 Discuss International Marketing Research with its need and [15]
sources of Marketing Research.
OR
Q.3 Explain in detail Marketing Research Process with hypothetial [15]
research problem.
Q.4 Clarify with reference to Global e-Marketing: [15]

1) New technological changes the rule of Marketing
2) Components of the Electronic Value Chain.
OR

Q.4 Write a note on ! [15]
1) Targeting the Individual Customer- Beyond Segmentation
2) Relationship Marketing
3) Interactivity
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